


inchudes two levels of judging to handle the 200 entries it receives
annually (by comparison the New Brunswick association gets
about 40 to 50 entries per year). The hrst round 15 known as the
photo round and it involves around 24 judges. From these, final-
15ts are picked, and around 42 judges grade those projects by vis-
iting the homes.

Needless to say, if you want to make it to the second round “its
very important to have good photos,” says Grant Ainsley, AHBA
executive director, “Unfortunately, as much as we would like to
base the marking on the home iwelf, the reality is it very impor-
rant to have good photos,” he says.”"You can't get judges into your
home unless you become a finalist and it tough to become a
finalist unless you have good photos.”
break-

Ainsleys advice 1s to make some kind of mvestment
ing the bank 1sn't necessary—n photography. “You can have a
gorgeous home and it you send somebody out with their $9.99
throwaway camera, chances are you're not going to be a finalist.”
A good 1dea, he adds, is “if you have an interior decorator in the
home, we always suggest that you have a photographer do it with
an interior decorator becanse maybe she has to turn some things
around ro make that home look better tor the photos.”
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Six ways to improve your chances of winning
a homebuilding or renovation award.

Fill out the whole entry form and include all the required

attachments. That’s tip number one from the Canadian Home
Builders’ Association, which not only lists tips from the judges on
its website, but even has QuickTime videos of them offering help-
ful hints, such as: “Great submissions sometimes don't make the
cut because the entrant didn't answer a question or didn't include
everything...”

Get an early start to the process, says Claudia Simmonds-
Lipka, of the New Brunswick Home Builders' Association.
“Don’t wait until the award deadline to figure out what project
you're going to put in,” she advises. “As you're quoting and as
you're building throughout the year, take as many photographs as
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The other key component for the AHBA awards 1s one page
of marketing copy “to basically sell vour home to the judges,”
Ainsley says. He advises that you try to tie this copy to the sell-
ing points, the special teatures of the home or project “and try to
keep the writing short, crisp, to the point, telling the story with-
out a lot of fluff”

Joy Van Marck, an account executive at Edmonton New Home
Buyers Guide, knows a thing or two about the judging process.
For three yvears she’s chaired the AHBA Awards committee and
prior to that spent a few vears as a judge. “Basically, what the
judges are looking for 15 quahty. They're looking for mnovanon;
they're looking for overall design, flow and functionality. And 1f
you can hit all those and wrap them up in a nice package, then
you've got a good chance,” she says.

Naturally there will always be those cynical types who believe
that awards shows are rigged; that perhaps they are all comprised
of the homebuilding equivalent of conniving Russian figure
skating judges. Program organizers say that’s simply not true. The
AHBA goes to great lengths to mamtain the integrity of the

you can, digitally, preferably.” This is especially vital for renovations
where the before and after shots are a critical component of the
judging process.

When putting together any marketing copy required for an

entry, make sure that the right people in the home are involved
with the project. “Many times that doesn’t happen, quite frankly. It's
given to a sales manager to do, and maybe the sales manager
doesn't have that ability,” says Grant Ainsley of the Alberta Home
Builders’ Association.

Make sure photos of your work are top-notch and show off the

work you did. For example, if you're entering for the kitchen cat-
egory, don’t shoot the kitchen table. Take “a picture of the flow of the
kitchen, the cabinets, the flooring, the convenience and the manoeu-
vrability,” says Joy Van Marck, a former judge on the Alberta associ-
ation’s awards. Same goes for the bedroom. You may have a gorgeous
bed in there, but you're not asking the judges to give an award for
bed building. You're better off getting the windows, a fireplace, a
closet or the bathroom, she advises.

Give yourself plenty of time to put together submissions, says

contractor Chuck Mills. While he can knock off two to three
entries per day for local awards programs, it took him five to seven
days of organizing and gathering materials the first time he entered
the national SAM awards. With experience, however, he's learned to
integrate the process into his day-to-day operations.

Get your client's permission to enter their home, Mills says.

When he wins, he simply references the project by its street
name, never revealing the client’s name. “So it's not like I'm saying
‘This is where John Smith lives and this is his address, and please
go rip him off." " —Rob Blackstien






